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  M.Com. Part I 
Satatistics : Paper II(Principal Subject) 

( To be made effective  From , June - 2006] 
Course Contents 
 
 Unit I  :  Mathematical Economics :               25% 

  Effect of taxation and subsidy on market equilibrium, Edgeworth's Paradox,   Partial elasticity of  
demand, Engel's law, Income elasticity of demand, Formulation of   production function, average and marginal 
production, Elasticity of productivity, Special  Study of Cobb-Douglas production function, Elasticity of 
substitution for two input   factors of production. 
  Input-Output analysis - Leontiefs static open and closed system models,  importance in inter-industry 
relations. 
 

 Unit II  :  Sampling  Techniques :               25% 
  Sample selection and sample size determination - Stein's method, Linear and  Circular Systematic 
sampling, Cluster sampling, Two-stage sampling  Description of   these methods and estimation of mean and 
variance. 
  Varying probability sampling,  probability  proportional  to sample size with  replacement - Description 
and estimation of mean & variance without proof, Double sampling - only description  
 

 Unit III  :  Time Series Analysis :               25% 
  Distinction between time series and cross - section data, Determination of trend by Logistic curve, modified 

exponential curve, weighted moving agerages, iterated moving averages and variate difference method with 
necessary assumptions. Study of  stationary time series, serial correlation, auto regressive series. 

 
 Unit IV  :  Econometric Methods :               25% 
  General linear model - basic assumptions, estimation of parameters and tests of  significance and associated 

confidence intervals, Problem of prediction with two  regressors and use of multiple correlation coefficient in 
problems of regression, Problem of  multicollinearity  and its diagnostic measures  without derivation, Use of 
dummy  variables without derivation. 

 
Books  For  Reference :  
 

1. Allen R.G.D       :   Mathematical Economics 
2. Allen R.G.D.      :   Mathematical Analysis for Economists 
3. Henderson & Quandt    :   Micro Economic Theory 
4. Cocharn W.G. (1984)     :   Sampling Techniques (Wiley Eastern) 
5. Murthy M.N. (1964)        :   Sampling theory and methods: Statistical Publishing  Society Calcutta 
6. Johnston J (1984)      :   Econometric  Methods (3rd Edition ) McGraw Hill  
7. Gujarati O. (1979)     :   Basic Econometrics, McGraw Hill 
8. Jaiswal M.C.(1984)     :   Economic Statistics  , (Gujarati) Granth Nirman Board 
9. Mody R.J.       :   Mathematical Economics (Gujarati)                          
10. Gajjar A.V. & Patel S.S.     :   Statistics (Gujarati) 
11. Goon, Gupta and Dasgupta (1984)  :   Fundamentals of Statistics Vol. II ( World Press) 
12. Sudman S. (1976)     :   Applied Sampling Academic Press.    
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	Sub: Management Concept and Organizational Behaviour
	[ New Course  From , June-2006 ]
	New Syllabus (UGC Model Curriculum)
	Economics- June: 2006
	M.Com. Part-1
	Managerial economics:
	Objective :
	This course develops managerial perspective to economic fundamentals as aids to decision making under given environmental constraints.
	Course Inputs:
	Nature and scope of  Managerial Economics:  Objective of a firm economics theory and managerial theory; Managerial economist's role and responsibilities; Fundamental economic concepts incremental principle, opportunity cost principle, discounting princip
	Theory of Consumer Chose :  Cardinal utility approach, indifference approach, revealed preference and theory of consumer choice under risk; demand estimation for major consumer durable and non-durable product; demand forecasting  techniques.
	Production  Theory: Production function - production with one and two variable inputs; stage  of production; Economic value analysis; short and long run cost functions - their nature, shape and  inter-relationship; law of variable proportions; law of ret
	Pricing practices:   Methods of price determination if practice; pricing of multiple products; price discrimination; International price discrimination and dumping; Transfer pricing.
	Business Cycles:  Nature and phases of business cycle; Theories of  business  cycles-psychological, profit, monetary, innovation, cobweb, Samuel son Hicks theories.
	Inflation :  Definition, characteristics and types; Inflation in items of demand pull and cost push factors, effects of Inflations.
	References:
	Baumol, William J: Economic Theory and Operation Analysis, Prentice Hall, London.
	Baya, Michal R: Managerial Economics and business Strategy, McGraw Hill Inc. New York
	Chopra, O.P: Managerial Economics, Tata McGraw Hill, Delhi.
	Dean, Joel: Managerial Economics, Prentice Hill, Delhi.
	Dholakia, R.H. and A.L.Oza: Micro Economics for management students, Oxford university press, New Delhi.
	Eaton, B.Curitis and Diane Faton: Micro Economics, Prentice Hall, New Jersey.
	Gough, J.and s. Hills: fundamentals of  Managerial Economics Analysis and Cases, Prentice Hall India, Delhi.
	Petersen, H Craig and W.Cris Lewis: Managerial Economics, Prentice Hall, Delhi.
	Salvatore, Dominick: Managerial Economics in a Global Economy, McGraw Hill, NewYork.
	Varian, H.R: International microeconomics: A Modern approach, East West Press, New Delhi.
	Varshney RL and Maheshwari KL: Managerial Economics; Sultan Chand and Sons, New Delhi.
	Dwivedi DN: Managerial Economics, Vikas Publishing House, New Delhi.
	Adhikary M. Business Economics, Excel  Books, New  Delhi.
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	The  Objective of this course is to enable students learn the process and issues relating to preparation, appraisal, review and monitoring of projects.
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	Refrences :-
	
	Dir. B.A.Prajapati   (S.K.School of Business Management Patan)
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	Unit- – I   \(25%\)

	Unit- – II   \(25%\)
	Concept of economic man; Passive Man, cognitive Man, and Emotional man; models of consumer decision making Industrial buying behavior and Models.
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	References :-
	David.J.Luck and Rouald .S.Rubin, : Marketing Research : Prentice Hall of India  NewDelhi.
	Schiffan,Leon G and Laror Kanuk, : Consumer Bheaviour : Prentice Hall of India NewDelhi.
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