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Part:- Rural Markiting

1. Theory of Marketing and Price :

Meaning of marketing of rural marketing, Social marketing, Market structure an d
types, Price spread and margins, selling cost and its analysis

2. Rural Marketing Environment :

Size and role of rural marketing evolution of rural marketing channels in India,
Classification of rural markets, Miths scene, Institution and legislative supports
for rural markets.

3. Cooperative marketing in India :

Origine and form of cooperative marketing, review of the performance of cooperative
marketing, critical issues, concept of regulated market, its role and e review of
performance, critical issues for efficient regulated marketing system, Suggested actions.

4. Transportation and storage facility :

Forms, role, roview of transportation infrastructure in India, critical review of policy and
programmes in the plans, gaps in policy suggested actions.

5. Prices for Rural Products :

Role of price and price policy in developing rural enterprises, types of prices, concept of
price spread and its role in evaluation price, principles for pricing rural products, terms
of trade, review of price policy and its implementation, critical issues relating to price
policy suggested policy alternatives.
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