M.P.E — 304 (b) Elective— SportsIndustry and marketing

UNIT-I INTRODUSTRY OF INDUSTRY AND MARKETING
1.1  Evolution, growth and scope of industry and sport marketing
1.2 Structure of sport industry
1.3  Framework of sport marketing
1.4  Basic marketing principles

UNIT-II ECONOMICS OF SPORT INDUSTRY
2.1  Definition , meaning and scope of economicsin sports
2.2 Theory of demand and supply in sports industry
2.3  Fisca problemsin sport management
24  Major components of sportsindustry

UNIT-I11 RESEARCH PROCESSESIN SPORTS MARKTING
3.1  Selection of problem or opportunity
3.2  Researchtoolsfor selecting potential market
3.3  Research design type and data collection techniques
34  Dataandysisand fina report.

UNIT -1V PRODUCTION AND MARKTING
4.1  Concepts of sports product; new product life cycle of product
4.2  Pricing concepts and strategies
4.3  Distribution concepts and sponsorship programmes
4.4  Distribution planning; advertising and personal selling

UNIT -V LEGAL IMPLICATIONS
5.1 Constitution and registration of firms
5.2  Consumer rights — guarantee, warrantee after sales — service and insurance
5.3 Patent, royalty and approval
54  Laws pertaining to sportsindustry and marketing
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