
Elective Course – 305 SOCIOLOGY OF MASS COMMUNMICATION

Course Outline:

Unit - 1

Meanings of Communication : communication as Transmission of mesages,

Communication as Social Interaction through messages, Communication as Power Relationship,

Communication adn Information, Information as a public resource.

Unit - 2

Theories of Communication : Functionalist, Marxist, Critical Theory, and cultural Studies and

Postmodern approach. Extention theories of Communication, Cultral Diffusion.

Unit - 3

Types of Communication

Growth and Role of the Media in India in the colonial and the Post Colonial period

Unit - 4

Role of Agencies of communication. Printmedia, Electronic Media.

Unit - 5

Role of communication in Development

Globalization, the Growth of new technologies and Communication
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