MEDIA FOR DEVELOPMENT PROJECTS

Semester — 6"
CC-14 Ext (602) Credit-0+4=4
Objectives:-
To enable studentsto —
1. Explorethe use of different mediain development projectsand
2. Acquire skillsin developing and using media in development projects.
Practicals:
1) Analysing the use of different media at different stages of planning, implementation and
evaluation of project.
2) Designing communication strategies as part of the project.
3) Evauating the outcomes in term of knowledge gained, altitude developed and practices
improved by the target group.
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