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Objective

To provide basic knowledge of functional areas of
Marketing management and marketing research.

Unit No

Content

1 Marketing: Meaning — nature - Scope - Different Approaches -

Marketing Mix
Market Demand : Meaning - Factors affecting - Marketing in
different situation of market demand.

2 Main functions of Marketing:

(1) Branding: Meaning-Types - Policy decisions - Importance of
Branding

(2) Pricing: Meaning — Objectives - factors affecting —Types -
Importance

(3) Advertising: Meaning — Objectives — Importance -
disadvantages - Difference between advertisement and Publicity.

3 Consumer Behaviour: Factors influencing consumes

behaviour - Buying behaviour Process
Market Segmentation: Meaning - Basis and importance of
Market Segmentation — Target Market

4 Marketing research: Meaning of Market Research and

Marketing Research — Objectives and Scope of Marketing
Research - Stages of Marketing research — Importance and
limitations of Marketing Research

Ethical issue in Marketing research: From the view point of
Respondents- Customers and Researchers
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