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M.Com. Part I 
Sub: Foreign Trade Policy, Procedures & Documentation 

Course No. 1.62 
[ New Course effective  From  June-2006] 

 
Part - A (50%) 
 
 Unit - I    (25%) 

(A)     Theories Of  International Trade, Foreign  Trade  Of  India,  India 's  Balance Of  Payment,         
(B)    India's Trade Policy, Foreign Trade Policy Of 1991, Export Import  Policy Of  2002-2007, Export  -  Import  2003-

 2004 India Globalisation  & Its Impact On Indian Economy  
 
 Unit - II    (25%) 

(A) Tariffs Controls,  Quota, Anti-Dumping Duties  And Countervailing Duties  Exchange Controls and Other  Non 
 Tariffs Control  
(B) Export Assistance And  Promotion Measures,  EPCG  Scheme, Export - Import Facility  And Incentives  And Duty 
 Draw  Back , Duty Exemption Scheme, Tax Concessions, Marketing Assistance, State Trading  Houses And  Trading 
 Houses, 100%  EOU, Epzs, Sezs, Export Promotion Infrastructure And The Institutional  Set Up, EXIM Bank, 

  
Part - B (50%) 
 
 Unit - III   (25%)                 

(A) Processing Of Export Order And Export Contracts, Export Payment Terms, Letter Of Credit, Export                                 
 Financing, 
(B) Pre-Shipment  Export Documents, For Transportation Of  Goods, Documents For Customs Clearance Of  Goods, 
 Other Documents For The Purpose Of  Export Of Goods, Marine Insurance And Credit Risk Insurance, Guarantees 
 To Bank        

 
 Unit - IV   (25%) 

(A) Pricing In International Marketing - Objectives , Factors Affecting Pricing, Pricing  Methods, Transfer Pricing, 
 Dumping, Export Price Structure, Information Required For Export Pricing,  
(B) FEMA & Exports, Procedure For Importing Goods 

 
 
     

Structure of Question Paper  
                Total Marks:-100 
                Time:- 3 hours. 

 
Question No. Unit Marks Note 
1 (A)   or  (A) 
 
1  (B)  or  (B) 

1  (A) 
 
1  (B) 

12 
 
13 

 

2 (A)   or  (A) 
 
2 (B)  or  (B) 

2  (A) 
 
2  (B) 

13 
 
12 

 

3 (A)   or  (A) 
 
3 (B)  or  (B) 

3  (A) 
 
3  (B) 

13 
 
12 

 

4  (A)   or  (A) 
 
4 (B)  or  (B) 

4   (A) 
      
4   (B) 

12  
 
13 
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