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M.Com. Part I 

(Corporate Financial Accounting) 
 
Objective  
     The Objective of this course is to expose students to advanced accounting issues and practices such as maintenance of company 
accounts, valuation of goodwill and shares, and handling accounting adjustments. 
 
Course Inputs: 
 
  Unit-1     (25 marks) 

1. Preparation of Financial Statement :  
a. Legal requirements under the Companies Act, 1956. 
b. Some important issues : Inventory, Depreciation and Tax provision. 
c. Managerial remuneration  (including problems)  
d. Recent Trends in Presentation of published accounts. 
e. Preparation of Value Added Statement  
f. Advanced level problems.                                                    

 
  Unit-2     (25 marks) 

2.  Holding Company Accounts:  
a. Sec. 212 of the Companies Act, 1956. 
b. Consolideted Balance Sheet  

 
  Unit-3     (25 marks) 

3. Accounting for merger and amalgamation : 
       (Including inter-company owing & holding) 

4. Liquidation of Companies :    
 
  Unit-4     (25 marks) 

5. Investment Accounting  
6. Higher Trading Account 

 
Note: - 1 question from each unit with internal options. practical examples only. 
 
References 
 
 Beams, F.A. Advanced Accounting, Prentice Hall, New Jersey. 
 Dearden, J and S.K. Bhattacharya: Accounting for Management, Vikas Publishing House, New Delhi. 
 Engler, C.,L.A Bernstein and K.R. Labert: Advanced Accounting, Irwin Chicago. 
 Fishcer, P.M. W.J Taylor and J.A . Leer: Advanced Accounting, South-western, Ohio. 
 Gupta, R.L: Advanced Financial Accounting, S.Chand & Co. New Delhi. 
 Keiso D.E. and J.J. Weygandt: Intermediate Accounting, John Wiley and Sons, NY. 
 Maheshwari, S.N: Advanced Accountancy - Vol. II, Vikas Publishing House, New Delhi. 
 Monga, J.R.: Advanced financial Accounting, Mayoor Paperbacks, Noida. 
 Narayanswamy, R: Financial Accounting: A Managerial Perspective, Prentice Hall of India, Delhi. 
 Neigs, R.F: Financial Accounting, Tata McGraw Hill, New Delhi. 
 Shukla, M.C. and T.S. Grewal : Advanced Accountancy, Sultan Chand & Co. New Delhi. 
 Warm, C.S and P.E.Fess:  Principles of Financial and Management Accounting, South-Western, Ohio.        
 
 
 
 
 
 
 
 
 
 
 
 
 


	Course Structure For Post Graduate Program(Commerce)
	Sub: Management Concept and Organizational Behaviour
	[ New Course  From , June-2006 ]
	New Syllabus (UGC Model Curriculum)
	Economics- June: 2006
	M.Com. Part-1
	Managerial economics:
	Objective :
	This course develops managerial perspective to economic fundamentals as aids to decision making under given environmental constraints.
	Course Inputs:
	Nature and scope of  Managerial Economics:  Objective of a firm economics theory and managerial theory; Managerial economist's role and responsibilities; Fundamental economic concepts incremental principle, opportunity cost principle, discounting princip
	Theory of Consumer Chose :  Cardinal utility approach, indifference approach, revealed preference and theory of consumer choice under risk; demand estimation for major consumer durable and non-durable product; demand forecasting  techniques.
	Production  Theory: Production function - production with one and two variable inputs; stage  of production; Economic value analysis; short and long run cost functions - their nature, shape and  inter-relationship; law of variable proportions; law of ret
	Pricing practices:   Methods of price determination if practice; pricing of multiple products; price discrimination; International price discrimination and dumping; Transfer pricing.
	Business Cycles:  Nature and phases of business cycle; Theories of  business  cycles-psychological, profit, monetary, innovation, cobweb, Samuel son Hicks theories.
	Inflation :  Definition, characteristics and types; Inflation in items of demand pull and cost push factors, effects of Inflations.
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